Ten-Year Topical Index 
Journal of Retail Banking 


JUNE 1979—DECEMBER 1988 


The articles of the first ten volumes of the Journal of Retail Banking are 
listed in this cumulative index by topic. Reprints of the articles are 


available at $20 for single copis. Price quotes are available for quantitiy 
orders. 


Back issues of the Journal of Retail Banking are available at $35 an issue. 


To order reprints contact: Journal of Retail Banking, American Banker 
Bond Buyer, One State Street Plaza, New York, NY 10004; phone: 212/943- 
4845. 


TEN-YEAR INDEX BY TOPIC 47 





VOL. XI, NO. 1 SPRING 1989 


Index by Topics 


Auto Financing 


The New Game in Retail Auto Financing. Per V. Jenster and 
John H. Lindgren, Jr. Winter 1988-89, pp. 39-45. 


Bankruptcy 


Bankrupt Debtors: Who Can Repay? Richard L. Peterson and 
Margaret Woo. Fall 1984, pp. 42-51. 


Bankruptcy: One Bank’s Response. Michael G. Noah. Sept. 
1981, pp. 15-22. 


Consumer Credit Counseling Services: How Creditors Can Use 
Them Effectively. Frank Sperling. Sept. 1980, pp. 16-20. 


Creditors’ Rights and Remedies in Chapter 13 of the Bankruptcy 
Code. Susan M. Van Lieshout. Dec. 1980, pp. 36-43. 


The Role of Market Inefficiencies in Consumer Bankruptcy. A. 
Charlene Sullivan. Summer 1983, pp. 1-9. 


Soaring Personal Bankruptcies: The Reality of the New Act. Paul 
J. Pfeilsticker. Sept. 1980, pp. 7-15. 


Bank Failures 


The Rising Cost of Bank Failures: A Proposed Solution. Kerry 
Cooper and Donald R. Fraser. Fall 1988, pp. 5-12. 


Branch Banking 


Branch Banking Law and EFT Terminal Deployment. 
Raymond S. Sczudlo. March 1981, pp. 62-70. 


The Branch Sales Manager: Key to Retail Sales Performance. 
Paul Hennessey, Ann Deden, and Michelle Rochwarger. 
Summer 1985, pp. 41-49. 


Branching Strategies for the 80s. Alexander B. Berry, III. June 
1982, pp. 37-44. 


The Changing Role of the Branch Manager. Robert O. Metzger. 
June 1982, pp. 45-52. 


Developing the Deregulated Branch. Robert O. Metzger. Sum- 
mer 1985, pp. 50-59. 


Framework for Branch Performance Evaluation. Kenneth H. 
Thomas. March 1982, pp. 24-34. 


Issues and Decision Aids for Designing Branch Networks. Ken- 
neth Chelst, James Schultz, and Nirupama Sanghvi. Sum- 
mer 1988, pp. 5-17. 


The Marketing Impact of Branch Facility Design. Julie Baker, 
Leonard L. Berry, and A. Parasuraman. Summer 1988, pp. 
33-42. 


Rebalancing the Branch System. Susan O’Connor Brown. June 
1979, pp. 45-53. 


48 JOURNAL OF RETAIL BANKING 


Retail Bank Branching Systems: Relative Competitive Position 
Assessment. Phillip N. Petty. Winter 1984, pp. 46-53. 


Communications/Public Relations 


The Consumer as Financial Opinion Leader. Barbara B. Stern 
and Stephen J. Gould. Summer 1988, pp. 43-52. 


Improving Bank-Media Relations. Thomas W. Thompson and 
Patrick A. Rush. Winter 1985-86, pp. 33-42. 


Managing the Retail Customer in Bank Mergers and Acquisi- 
tions. Michael J. Turillo, Jr., and Michael P. Sullivan. 
Winter 1987-88, pp. 37-46. 


The Maturing of Corporate Communications. Michael P. Sul- 
livan. Winter 1985-86, pp. 25-32. 


The Need for More Consumer Education by Banks. James P. 
Murphy. Fall 1982, pp. 27-33. 


Overcoming Communications Barriers Between Bankers and 
Their Customers. William F. Staats, Steven P. Golen, and 
David M. Cordell. Spring 1985, pp. 14-20. 


Public Relations for Branch Bankers. Robert S. Cole. Winter 
1982, pp. 19-26. 


Women: Financial Media’s Least-Reached Market. Barbara B. 
Stern. Fall 1987, pp. 19-27. 


Competition and the Banking 
Environment 


Applying Retailing Principles in Retail Banking. Eileen M. 
Friars. Fall 1985, pp. 43-52. 


Bank and Non-Bank Competition in the Consumer Loan 
Markets. Richard L. Peterson ard David S. Kidwell. Dec. 
1979, pp. 15-22. 


Banks’ Financial Condition and Performance in the Eighties. 
Faramarz Damanpour. Winter 1987-88, pp. 25-36. 


Changing Regulation in Retail Banking Services: The Evidence 
from Maine. Aian S. McCall and Manferd O. Peterson. Sept. 
1980, pp. 46-55. 


Consumer Finance Industry in the Year 2000. Robert P. Shay. 
Dec. 1979, pp. 5-14. 


Deregulation of Banking: How Far, How Fast? Joe Cobb. Sept. 
1981, pp. 39-45. 


The Effects of Deregulation on Bank Profitability: Can Small 
Banks Survive? James W. Kolari and Donald R. Fraser. Fall 
1984, pp. 1-11. 


Housing Policy in an Inflationary Economy and the Future of 
Reg Q. Anita Miller. Sept. 1979, pp. 11-14. 





How Consumers Rate Small and Large Banks. R. Stephen 
Parker and Ronald L. Coulter. Summer 1987, pp. 63-68. 


The Impact of Deregulation on S&Ls: Slow Use of New Oppor- 
tunities. Nasser Arshadi Spring 1985, pp. 41-50. 


The Impact of Newly Available Financial Products: Banks vs. 
Savings and Loans. Alan J. Dubinsky and Ronnie J. 
Clayton. Fall 1983, pp. 44-51. 


The Impact of Thrifts’ Expanded Power on the Performance of 
Small Commercial Banks: The Evidence from New England. 
Nasser Arshadi. Fall 1983, pp. 52-59. 


In a World Without Q. Thomas W. Thompson. June 1979, pp. 
1-15. 


The Influence of EFTS on Changes in Bank Market Shares. Gary 
G. Gilbert and David A. Walker. Dec. 1979, pp. 30-35. 


Money Market Deposit Accounts and Money Market Mutual 
Funds: True Competitors? Frederick W. Langrehr. Fall 
1983, pp. 34-43. 


The Realities of the Marketplace. John G. Heimann. Dec. 1979, 
pp. 1-4. 


Retail Bank Branching Systems: Relative Competitive Position 
Assessment. Phillip N. Petty. Winter 1984, pp. 46-53. 


Retail Banking in the Maturity Era. Joseph P. Guiltinan and 
James H. Donnelly, Jr. March 1982, pp. 35-40. 


Targeting the Credit Union Customer. J. Barry Mason, 
Frederick W. Langrehr, and James Lollar. Fall 1984, pp. 
64-72. 


Compliance 


Compliance Problems Under the EFT Act and Regulation E. L. 
Richard Fischer and Eustace A. Ol'iff, III. Sept. 1980, pp. 
21-38. 


Developing and Maintaining an Ongoing Consumer Com- 
pliance Program. Karen A. Oswald. Sept. 1979, pp. 33-40. 


Establishing Compliance Procedures. J. M. Keith and John P. 
Lukens. June 1981, pp. 10-16. 


Simplified Consumer Credit Forms: Plain English Compliance 
Standards. Rene Ramirez. Dec. 1979, pp. 36-55. 


Consumer Attitudes and Behavior 


Affluent Customers: What Do They Really Value? Robert O. 
Metzger and Sukhen Dey. Fall 1986, pp. 25-35. 


Approved Loan Applicants That “Turned Us Down”: An 
Analysis of the Withdrawn Application Problem. Louis H. 
Stone and David L. Sparks. Summer 1985, pp. 60-64. 


The ATM-Prone Consumer: A Profile and Implications. Thomas 
J. Stanley and George P. Moschis. Spring 1983, pp. 45-51. 


The Baby Boom Market: 2001. Hank E. Koehn. Winter 1986-87, 
pp. 29-32. 


VOL. XI, NO. 1 SPRING 1989 


Changes in Consumer Holding and Use of Credit Cards, 1970- 
86. Glenn B. Canner. Spring 1988, pp. 13-24. 


A Comparative Analysis of Users and Non-Users of Automatic 
Teller Machines. Robert E. Stephens, Rinnie T. Martin, 


Pamela S. Carter, and Dick Cogshell. Spring/Summer 1986, 
pp. 71-78. 


Consumer Acceptance of All Savers Certificates. Frederick W. 
Langrehr. Fall 1982, pp. 72-80. 


The Consumer as Financial Opinion Leader. Barbara B. Stern 
and Stephen J. Gould. Summer 1988, pp. 43-52. 


Consumer Awareness of Instalment Credit Terms: The Impact 
of Truth in Lending After the Passage of Time. Thomas A. 
Durkin. March 1981, pp. 21-32. 


Consumer Credit Card Usage and Retail Purchasing. Elizabeth 
C. Hirschman, Mark I. Alpert, and Rajendra K. Strivastava. 
March 1980, pp. 54-66. 


Consumer Credit Delinquency Risk: Characteristics of Con- 
sumers Who Fall Behind. A. Charlene Sullivan and Robert 
M. Fisher. Fall 1988, pp. 53-64. 


Consumer Reactions to NOW Accounts. Frederick W. Langrehr. 
Dec. 1981, pp. 7-15. 


The Credit Card and the Aging Baby Boomers. Roger D. Black- 
well and Margaret Hanke. Spring 1987, pp. 17-25. 


Credit Card Holding and Use Among American Families: 
Results of National Surveys. Thomas A. Durkin. June 1980, 
pp. 19-26. 


Customer Attitudes, Behavior, and Satisfaction: Implications 
for Financial Institutions. Edwin Cox and John Lasley. 
Winter 1984, pp. 1-7. 


Determinants of Consumer Credit Card Usage Patterns. Glenn 
B. Canner and Anthony W. Cyrnak. Spring/Summer 1986, 
pp. 9-18. 


Diagnosing Bank Service Environments as Behavior Settings. 
Karen F.A. Fox and Sherry D. F. G. Bender. Winter 1986-87, 
pp. 49-55. 


EFT and Bank Cards: Household Attitudes and Practizes. F. 
Jerry Ingram and Olin S. Pugh. March 1981, pp. 45-61. 


A European Study of Consumer Payments. Simon Evans. Fall 
1987, pp. 5-18. 


Habit and Perceived Risk as Factors in the Resistance to Use of 
ATMs. Gene W. Murdock and Lori Franz. Summer 1983, pp. 
20-29. 


Home Equity Lines of Credit — How Well Do They Fit the Needs 
of Consumers and Creditors? Glenn B. Canner and James 
T. Fergus. Summer 1988, pp. 19-32. 


How Consumers Rate Small and Large Banks. R. Stephen 
Parker and Ronald L. Coulter. Summer 1987, pp. 63-68. 


The Influence of Selected Factors on the Frequency of ATM 
Usage. Paul M. Taube. Spring 1988, pp. 47-52. 


TEN-YEAR INDEX BY TOPIC 49 





VOL. XI, NO. 1 SPRING 1989 


IRA Customers’ Choice of Financial Institution. Robert E. Chat- 
field and kichard L. Peterson. Winter 1987-88, pp. 49-60. 


Lifestyle Correlates of Bank Patronage Decisions. Thomas J. 
Stanley, William D. Danko, and Elizabeth C. Hirschman. 
Dec. 1980, pp. 10-20. 


Low-Income Banking Needs and Services. Charlotte H. Scott. 
Fall 1988, pp. 32-40 


People and Payments—A Study of Attitudes and Behaviour in 
Europe: An Excerpt. Lafferty Business Research. Spring 
1988, pp. 39-44. 


The Personal Savings Rate: Is it Really Low? Louise M. Curley 
and Edmond D. Villani. June 1980, pp. 45-53. 


Personal Service Versus Convenience: Perceptions of the High 
Income Consumer. Thomas J. Stanley, Leonard L. Berry, 
and William D. Danko. June 1979, pp. 54-61. 


Problems in Defining and Representing “The Consumer Inter- 
est.” James L. Brown. Fall 1986, pp. 53-58. 


Providing Information About Deposit Accounts. Glenn B. Can- 
ner and Fred B. Ruckdeschel. Winter 1987-88, pp. 61-67. 


Reaching the Service-Sensitive Retail Consumer. John M. Gwin 
and John H. Lindgren, Jr. Fall 1986, pp. 36-42. 


Segmentation of the Consumer Loan Market. Robert W. Johnson 
and A. Charlene Sullivan. Sept. 1981, pp. 1-7. 


A Study of Telephone Bill-Paying Users. Charles F. Keown. 
Summer 1983, pp. 10-19. 


Truth in Savings—A Consumer’s Perspective. Richard L. D. 
Morse. Summer 1988, pp. 53-64. 


What the American Consumer Wants and What the Responsive 
Banking Institution Can Do About It. Frank J. Partel. 
Spring/Summer 1984, pp. 1-7. 


Women: Financial Media’s Least-Reached Market. Barbara B. 
Stern. Fall 1987, pp. 19-27. 


Consumer Credit 


And Next for Retail Credit...Boom or Bust for Bankers? Paul 
Allen and Bill Pearson. Winter 1987-88, pp. 5-15. 


Consumer Credit: Are There Limits? A. Charlene Sullivan. 
Winter 1986-87, pp. 5-18. 


Consumer Credit in America: Evidence of Fi 
James F. Smith. Sept. 1979, pp. 41-48. 





ial Soundness. 


Consumer Credit Shopping. Richard L. Peterson and Dan A. 
Black. Fall 1982, pp. 50-61. 


Current Findings and Trends in Home Equity Credit. Sandra 
L. Schmidt, Richard F. DeMong, and John H. Lindgren, Jr. 
Winter 1987-88, pp. 17-23. 


Home Equity Lines of Credit—How Well Do They Fit the Needs 
of Consumers and Creditors? Glenn B. Canner and James 
T. Fergus. Summer 1988, pp. 19-32. 


60 JOURNAL OF RETAIL BANKING 


Tax Reform: How Will It Affect Demand for Consumer Credit? 
A. Charlene Sullivan. Summer 1987, pp. 33-40. 


Court Decisions 


Due-on-Sale Clauses: Profits, Public Policy, and Preemption. 
Ralph J. Rohner. March 1982, pp. 1-9. 


Millhollin: A Landmark Case Before the Supreme Court. Drew 
V. Tidwell and Barbara S. Leonard. Sept. 1979, pp. 67-71. 


Millhollin: The Supreme Court’s Landmark Decision. Drew V. 
Tidwell and Barbara S. Leonard. March 1980, pp. 12-19. 


Point / Counterpoint—Marquette: A Sound Legal and Social 
Result. Peter D. Schellie. June 1979, pp. 85-96. 


Point / Counterpoint—Marquette: Bad Law and Worse Policy. 
Ralph J. Rohner. June 1979, pp. 76-84. 


Supreme Court TIL Decisions: Historical Footnotes or Prece- 
dents for Judicial Sanity? L. Richard Fischer and Barry A. 
Abbott. Dec. 1981, pp. 64-75. 


Truth in Lending Litigation: Specific Problem Areas. David S. 
Willenzik. June 1979, pp. 23-40. 


Credit/Debit Cards 


Bank Credit Card Pricing: Is the Market Working? Robert P. 
Shay. Spring 1987, pp. 26-32. 


Bankers & Payments: The European Perspective (An Excerpt). 
Ron Nevans and Retail Banker International. Spring 1987, 
pp. 61-73. 


Card Fraud: Impact on Operations and Strategy. Richard I. 
Polis. Spring 1987, pp. 33-41. 


The Case for Single Bank Card Issuance. James A. Cassin. June 
1979, pp. 62-66. 


Changes in Consumer Holding and Use of Credit Cards, 1970- 
86. Glenn B. Canner. Spring 1988, pp. 13-24. 


The Changing World of Plastic Cards: A Revolution in Perspec- 
tive. Joel P. Friedman. Spring 1987, pp. 7-16. 


Consumer Credit Card Usage and Retail Purchasing. Elizabeth 
C. Hirschman, Mark I. Alpert, and Rajendra K. Strivastava. 
March 1980, pp. 54-66. 


The Credit Card and the Aging Baby Boomers. Roger D. Black- 
well and Margaret Hanke. Spring 1987, pp. 17-25. 


Credit Card Duality: A Retail Banking Strategy. Nicholas J. 
Ferrante. Sept. 1979, pp. 49-53. 


Credit Card Holding and Use Among American Families: 


Results of National Surveys. Thomas A. Durkin. June 1980, 
pp. 19-26. 


Credit Card Yields Under Alternative Assessment Methods. Ray 
McAlister and Edward DeSpain. Sept. 1980, pp. 56-75. 





Determinants of Consumer Credit Card Usage Patterns. Glenn 
B. Canner and Anthony W. Cyrnak. Spring/Summer 1986, 
pp. 9-18. 


EFT and Bank Cards: Household Attitudes and Practices. F. 
Jerry Ingram and Olin S. Pugh. March 1981, pp. 45-61. 


A European Study of Consumer Payments. Simon Evans. Fall 
1987, pp. 5-18. 


The Fairness Issue in Credit Card Pricing. Charlotte H. Scott. 
Fall 1986, pp. 61-67. 


In Pursuit of More Advanced Card Technologies. A Special 
Report. Spring 1987, pp. 57-60. 


The Need for Equitable Pricing of Card Services. Philip S. 
Hayman. March 1981, pp. 7-15. 


Pricing of Bank Card Services. Robert W. Johnson. June 1979, 
pp. 16-22. 


Recent Developments in Credit Holding and Use Patterns 
Among U.S. Families. Glenn B. Canner and Anthony W. 
Cyrnak. Fall 1985, pp. 60-74. 


The Smart Card: A U.S. Status Report. Jerome Svigals. Spring 
1985, pp. 1-6. 


Smart Cards—A Critical Decision Point. Jerome Svigals. 
Spring 1987, pp. 43-55. 


Credit Controls 


Consumer Credit Controls: Risks and Lessons. Stanley E. Mor- 
ris. June 1980, pp. 1-10. 


The Credit Restraint Program: A Multi-Subsidiary Creditor’s 
Perspective. William N. Koster and Timothy D. Marrinan. 
June 1980, pp. 11-18. 


Protecting the Consumer After Credit Restraint. Charlotte H. 
Scott. Dec. 1980, pp. 27-35. 


Credit Evaluation 


Applications of Performance Scoring to Accounts Receivable 
Management in Consumer Credit. Gary G. Chandler and 
John Y. Coffman. Winter 1983-84, pp. 1-10. 


A Comparative Analysis of Empirical vs. Judgmental Credit 
Evaluation. Gary G. Chandler and John Y. Coffman. Sept. 
1979, pp. 15-26. 


Downpayments, Borrower Characteristics, and Defaults. Carol 
M. Peterson and Richard L. Peterson. March 1981, pp. 1-6. 


Managerial Control in Credit Scoring Systems. George A. Over- 
street, Jr., and Robert S. Kemp, Jr. Spring/Summer 1986, 
pp. 79-86. 


Occupation, Employment, and Consumer Loan Defaults. 
Richard L. Peterson. June 1980, pp. 27-38. 


VOL. XI, NO. 1 SPRING 1989 


Deregulation 


Bank Compensation: The Next Major Change Forced by 
Deregulation. Robert O. Metzger. Spring 1983, pp. 1-7. 


Bank Interest Rate Ceilings: “Borrowing,” “Exporting,” and 
“Importing” Rates. Carl D. Lobell. Winter 1984, pp. 35-45. 


Deregulation of Banking: How Far, How Fast? Joe Cobb. Sept. 
1981, pp. 39-45. 


Developing the Deregulated Branch. Robert O. Metzger. Sum- 
mer 1985, pp. 50-59. 


The Effects of Deregulation on Bank Profitability: Can Small 
Banks Survive? James W. Kolari and Donald R. Fraser. Fall 
1984, pp. 1-11. 


Executive Views of Deregulation. Ronnie J. Clayton and Alan J. 
Dubinsky. Spring 1983, pp. 52-59. 


How High Performance Community Banks Cope With the Ef- 
fects of Deregulation. Judy Brown. Fall 1983, pp. 17-24. 


The Impact of Deregulation on S&Ls: Slow Use of New Oppor- 
tunities. Nasser Arshadi. Spring 1985, pp. 41-50. 


The Impact of Thrifts’ Expanded Power on the Performance of 
Small Commercial Banks: The Evidence from New England. 
Nasser Arshadi. Fall 1983, pp. 52-59. 


The Need Now for a New Deposit Instrument. Frederick S. 
Hammer. Dec. 1981, pp. 1-6. 


Economic/Marketplace Trends and 
Analysis 


Assessing Lifeline Banking Services in the United States. 
Michael W. Little, John G. Marcis, and Eddie V. Easley. 
Summer 1987, pp. 41-49. 


The Changing Economic Environment of a New Breed of Cus- 
tomer. Eric P. Thor, Jr. Dec. 1981, pp. 27-33. 


Consumer Credit in America: Evidence of Financial Soundness. 
James F. Smith. Sept. 1979, pp. 41-48. 


Corporate Culture and Its Impact on Strategic Change in Bank- 
ing. Daryl R. Conner, Byron G. Fiman, and Ernest E. Cle- 
ments. Summer 1987, pp. 16-24. 


Economic Effects of Graduated Rate Ceilings on Revolving 
Credit. Robert W. Johnson. March 1980, pp. 1-11. 


High Performance Bank Culture. Robert H. Long. Fall 1988, pp. 
13-22. 


The Next Ten Years In Banking: European and American Views. 
John E. Rule and Mark J. Sedgwick. Spring/Summer 1986, 
pp. 41-47. 


One Hundred Percent Reserve Banking and the Control of the 
Money Supply. Donald R. Wells and Michael Gootzeit. 
Winter 1982, pp. 57-63. 


TEN-YEAR INDEX BY TOPIC 51 





VOL. XI, Nj). 1 SPRING 1989 


The Personal Savings Rate: Is It Really Low? Louise M. Curley 
and Edmond O. Villani. June 1980, pp. 45-53. 


The Realities of the Marketplace. John G. Heimann. Dec. 1979, 
pp. 1-4. 


Strategic Direction in Community Banking. Murray Silverman 
and James S. Greene. Fall 1988, pp. 41-51. 


EFT/Electronic Banking 


ACH Direct Debiting Option for POS. George C. White. Winter 
1984, pp. 14-20. 


Antitrust Aspects of Shared EFT Systems. Raymond S. Sczudlo. 
Sept. 1981, pp. 23-30. 


The ATM-Prone Consumer: A Profile and Implications. Thomas 
J. Stanley and George P. Moschis. Spring 1983, pp. 45-51. 


Branch Banking Law and EFT Terminal Deployment. 
Raymond S. Sczudlo. March 1981, pp. 62-70. 


The Business Case for Electronic Banking. Donald G. Long. 
June 1982, pp. 14-22. 


The Changing World of Plastic Cards: A Revolution in Perspec- 
tive. Joel P. Friedman. Spring 1987, pp. 7-16. 


A Comparative Analysis of Users and Non-Users of Automatic 
Teller Machines. Robert E. Stevens, Rinnie T. Martin, 
Pamela S. Carter, and Dick Cogshell. Spring/Summer 1986, 
pp. 71-78. 


Compliance Problems Under the EFT Act and Regulation E. L. 
Richard Fischer and Eustace A. Olliff, III. Sept. 1980, pp. 
21-38. 


Computerized Signature Retrieval and Verification: The New 
Technology of the Retail Banking Industry. William D. 
Plechaty. Sept. 1979, pp. 54-59. 


EFT and Bank Cards: Household Attitudes and Practices. F. 
Jerry Ingram and Olin S. Pugh. March 1981, pp. 45-61. 


EFTPOS: Issues and Insights. Patrick Frazer. Summer 1985, 
pp. 1-8. 


A European Study of Consumer Payments. Simon Evans. Fall 
1987, pp. 5-18. 


Habit and Perceived Risk as Factors in the Resistance to Use of 
ATMs. Gene W. Murdock and Lori Franz. Summer 1983, pp. 
20-29. 


The Influence of EFTS on Changes in Bank Market Shares. Gary 
G. Gilbert and David A. Walker. Dec. 1979, pp. 30-35. 


The Influence of Selected Factors on the Frequency of ATM 
Usage. Paul M. Taube. Spring 1988, pp. 47-52. 


In-Home Banking Today and Tomorrow. John F. Fisher. June 
1982, pp. 23-30. 


An Integrated Approch to EFT and Retail Service Delivery. 
Michael G. Carter. June 1982, pp. 1-13. 


The Iowa Transfer System: EFT in Retail Banking. Frank 
Tiernan and Ed Wolfe. March 1980, pp. 20-28. 


52 JOURNAL OF RETAIL BANKING 


The Iowa Transfer System: An Update. Edward R. Wolfe and 
Frank M. Tiernan. Fall 1984, pp. 29-36. 


Marketing of Self-Service Banking: Lessons From Other In- 
dustries. Thomas J. Stanley. Dec. 1979, pp. 23-29. 


Smart Cards—A Critical Decision Point. Jerome Svigals. 
Spring 1987, pp. 43-55. 


Some Operational Problems in Shared EFT Networks. Richard 
H. Norris, III, and Wiliiam F. Flynn. June 1981, pp. 17-23. 


Strategic Implications of ATMs: Why Haven’t All the Tellers 
Gone? Gregory M. Solomon. Fall 1986, pp. 43-52. 


A Study of Telephone Bill-Paying Users. Charles F. Keown. 
Summer 1983, pp. 10-19. 


Telephone Bill Payment Plans: Boom or Bust. George C. White, 
Jr. March 1980, pp. 29-36. 


Insurance 


Deposit Insurance Reform and the Community Bank. William 
B. Harrison. Summer 1987, pp. 51-60. 


Insurance Products: Procedures for Mortgage and Installment 
Lenders. Edgar W. Armstrong, Jr., and Wayne L. Sawyer. 
March 1980, pp. 47-53. 


The Outlook for Credit Insurance. William F. Burfeind. Sept. 
1981, pp. 63-68. 


Second Morgage Lending and Insurance Protection for Lenders. 
Earl C. Corkett. Dec. 1981, pp. 34-38. 


Interstate Banking 


An Analysis of Franchising in Retail Banking. William J. 
Carner. Winter 1986-87, pp. 57-66. 


The Interstate Banking Debate: Another Viewpoint. Alan S. 
McCall and Donald T. Savage. Sept. 1981, pp. 31-38. 


Interstate Banking—One Step Closer: The Citicorp /Fidelity 
Savings Merger. David A. Anderson, Bernard S. Katz, and 
Edmund J. Seifried. Fall 1983, pp. 8-16. 


The McFadden Study: An Unsound Proposal for Community 
Banks. Thomas F. Bolger. March 1981, pp. 41-44. 


Point /Counterpoint—Marquette: A Sound Legal and Social 
Result. Peter D. Schellie. June 1979, pp. 85-96. 


Point /Counterpoint—Marquette: Bad Law and Worse Policy. 
Ralph J. Rohner. June 1979, pp. 76-84. 


Leasing 


Consumer Automobile Leasing: Introduction, Portfolio Acquisi- 
tion, and New Directions. Roger Baum. Fall 1982, pp. 34-49. 


Lease Financing: A Viable Alternative? Robert Monteith. March 
1981, pp. 16-20. 





Management, General Bank 


ABanker’s Guide to Managing Change Through Organizational 
Development. James L. Gibson and James H. Donnelly, Jr. 
Summer 1987, pp. 5-15. 


Constructing a Loan Loss Model for Consumer Loans. James D. 
Hogan, Alan Frankle, C. Mike Merz. Fall 1987, pp. 64-70. 


Establishing a Centralized Consumer Lending Operation. Paul 
Kahn. Fall 1984, pp. 22-28. 


Interest Rate Risk: Lessons Learned and Questions Un- 
answered. James E. McNulty. Fall 1987, pp. 29-34. 


Measuring Interest Rate Risk: What Do We Really Know? James 
E. McNulty. Spring/Summer 1986, pp. 49-58. 


Microcomputers in Bank Management: Actual Applications. 
Chun H. Lam and George H. Hempel. Winter 1984-85, pp. 
8-13. 


Microcomputers in Bank Management: Potential Applications. 
Chun H. Lam and George H. Hempel. Fall 1984, pp. 12-21. 


Product Management: Lessons From the Package Goods In- 
dustry. William J. Wichman. Winter 1984-85, pp. 27-34. 


Retail Banking in a Turnaround Situation: A Case Study of 
First Pennsylvania Bank. Leslie R. Butler. Winter 1985-86, 
pp. 13-24. 


A Review of Asset /Liability Management Models. Michele A. 
Burns, William L. Burns, and Andrew L. Restivo. Winter 
1984-85, pp. 54-62. 


Strategic Direction in Community Banking. Murray Silverman 
and James S. Greene. Fall 1988, pp. 41-51. 


Management, Human Resources 


Bank Compensation: The Next Major Change Forced by 
Deregulation. Robert O. Metzger. Spring 1983, pp. 1-7. 


The Behaviors of Effective Bank Managers. James H. Donnelly, 
Jr, James L. Gibson and Steven J. Skinner. Winter 1988-89, 
pp. 29-37. 


The Branch Sales Manager: Key to Retail Sales Performance. 
Paul Hennessey, Ann Deden, and Michelle Rochwarger. 
Summer 1985, pp. 41-49. 


The Changing Role of the Branch Manager. Robert O. Metzger. 
June 1982, pp. 45-52. 


A Characteristic Appraisal of Top Bank Executive. Nasser Ar- 
shadi and Edward C. Lawrence. Winter 1983-84, pp. 19-26. 


Corporate Video Communication—"The Quiet Revolution.” 
Michael P. Sullivan. Dec. 1981, pp. 23-26. 


Creating Incentives for Peak Performance in Retail Banking: 
Lessons From Compensation. Marc J. Wallace, Jr. Winter 
1985-86, pp. 1-11. 


The Effective Bank Administrator: A Manager of Many Skills. 
Thomas L. Wheelen and J. David Hunger. Sept. 1979, pp. 
60-66. 


VOL. XI, NO. 1 SPRING 1989 


Effective Sales Remuneration: Tailoring Rewards to Desired 
Behaviors. George A. Rieder. Fall 1985, pp. 1-10. 


The Employee as Customer. Leonard L. Berry. March 1981, pp. 
33-40. 


Employee Attitudes in the Eighties. John L. Wilcox. Dec. 1980, 
pp. 1-9. 


Employee Strategies for the 80s. George A. Rieder. June 1982, 
pp. 53-63. 


Employment Law Litigation: Developing Limitations on Person- 
nel Management. Robert M. Kirkpatrick and John B. Nason, 
III. Fall 1982, pp. 62-71. 


The Financial Institution Marketer. John H. Lindgren, Jr., 
Leonard L. Berry, and William J. Kehoe. Sept. 1980, pp. 
39-45. 


Flexible Work Days: Philosophy and Bank Implementation. 
Charles A. Cottrell and J. Mark Walker. Dec. 1979, pp. 
72-80. 


High Performance Bank Culture. Robert H. Long. Fall 1988, 
pp.13-22 


Management Education in the Financial Services Industry: A 
Strategy for Developing Fast-Track Managers. D. Robley 
Wood, Jr., William B. Harrison, and Sam G. Berry. Fall 
1985, pp. 35-42. 


Performance Measurement: A Key to Sustained Retail Service 
Delivery. George M. Morvis. Sept. 1981, pp. 8-14. 


Psychological Dimensions of the Job: The Case of Customer 
Contact Personnel. Alan J. Dubinsky. Summer 1983, pp. 
30-37. 


The Record of Bank Unionization. Edmond J. Seifriend. June 
1981, pp. 24-27. 


Women in Banking: Changes of the Decade. Anne L. Bryant. 
Dec. 1980, pp. 21-26. 


Marketing 


Affluent Customers: What Do They Really Value? Robert O. 
Metzger and Sukhen Dey, Fall 1986, pp. 25-35. 


The Affluent Financial Services Customer: An Application in 
Target Marketing. Kenneth R. Teas. Winter 1983-84, pp. 
27-39. 

Applying Retailing Principles in Retail Banking. Eileen M. 
Friars. Fall 1985, pp. 43-52. 


An Appraisal of the Senior Citizen Market Segmen. John J. 
Burnett and Robert E. Wilkes. Winter 1985-86, pp. 57-64. 


Approved Loan Applicants That “Turned Us Down”: An 
Analysis of the Withdrawn Application Problem. Louis H. 
Stone and David L. Sparks. Summer 1985, pp. 60-64. 


Banking on Established Customers. Jerry M. Hood and Glenn 
C. Walters. Spring 1985, pp. 35-40. 


TEN-YEAR INDEX BY TOPIC 53 





VOL. XI, NO. 1 SPRING 1989 


Bank Market Segmentation: Methods and Strategies. John M. 
Gwin and John H. Lindgren, Jr. Winter 1982, pp. 8-13. 


The Branch Sales Manager: Key to Retail Sales Performance. 
Paul Hennessey, Ann Deden, and Michelle Rochwarger. 
Summer 1985, pp. 41-49. 


The Consumer as Financial Opinion Leader. Barbara B. Stern 
and Stephen J. Gould. Summer 1988, pp. 43-52. 


Customer Service: Costly Nuisance or Low-Cost Profit Strategy? 


John A. Goodman, Ted Marra, and Liz Brigham. Fall 1986, 
pp. 7-16. 


Developing a Market Segmentation Program. John D. O’Brien. 
Fall 1982, pp. 1-12. 


Developing a Profitable Program for the Senior Market. Carolyn 
H. Marrs. Spring/Summer 1984, pp. 26-38. 


Direct Mail Marketing: A Rapidly Expanding Medium. John A. 
DePasquale. March 1980, pp. 37-46. 


Direct Mail: Targeting for Results. Charles Hinkle and Bruce 
Alexander. Spring 1988, pp. 31-38. 


The Employee as Customer. Leonard L. Berry. March 1981, pp. 
33-40. 


Expected Marketing Strategies: A Comparison of Different Size 
Banks. James W. Kolari, Stephen W. McDaniel, and Kevin 
S. McKenzie. Spring/Summer 1986, pp. 59-68. 


The Financial Institution Marketer. John H. Lindgren, Jr., 
Leonard L. Berry, and William J. Kehoe. Sept. 1980, pp. 
39-45. 


Focus Groups: Approaches, Procedures and Implications. John 
H. Lindgren, Jr., and William J. Kehoe. Dec. 1981, pp. 16-22. 


Hybrid Products: An Alternative for Capturing the Emerging 
Affluent Market. Harry J. Bowdoin. Spring/Summer 1986, 
pp. 35-40. 


Intangibility and Marketing Strategy for Retail Bank Services. 
James H. Donnelly, Jr. June 1980, pp. 39-44. 


Lifestyle Correlates of Bank Patronage Decisions. Thomas J. 
Stanley, William D. Danko, and Elizabeth C. Hirschman. 
Dec. 1980, pp. 10-20. 


Market Segmentation: Effective Design and Use in Financial 
Service Institutions. Robert Esters and Don Christenson. 
Winter 1986-87, pp. 19-28. 


Market Segmentation of Retail Bank Services: A Model for 
Management. Donald Kinnaird, Kathleen Shaughnessy, 
Kenneth D. Struman, and William R. Swinyard. Fall 1984, 
pp. 52-63. 


The Marketing Impact of Branch Facility Design. Julie Baker, 


Leonard L. Berry, and A. Parasuraman. Summer 1988, pp. 
33-42. 


Marketing of NOW Accounts: A Strategic Perspective. Poondi 


Varadarajan, Peter S. Rose, and James W. Kolari. Summer 
1983, pp. 45-57. 


64 JOURNAL OF RETAIL BANKING 


Marketing of Self-Service Banking: Lessons from Other In- 
dustries. Thomas J. Stanley. Dec. 1979, pp. 23-29. 


Marketing Personal Trust Services to the Other Affluent Seg- 
ment. Thomas J. Stanley. Spring 1983, pp. 8-14. 


The Marketing / Retail Banking Partnership: An Evolutionary 
Perspective. Thomas W. Thompson, Leonard L. Berry, and 
James H. Donnelly, Jr. Summer 1985, pp. 9-22. 


The Need for More Consumer Education by Banks. James P. 
Murphy. Fall 1982, pp. 27-33. 


Personal Sellingin Retail Banking. Kent D. Stickler. June 1982, 
pp. 74-83. 


Personal Service Versus Convenience: Perceptions of the High 
Income Consumer. Thomas J. Stanley, Leonard L. Berry, 
and William D. Danko. June 1979, pp. 54-61. 


Practical Applications of Quadratic Pricing. G. Michael Moebs. 
Fall 1986, pp. 17-24. 


Pricing and Marketing SuperNOW Accounts. Richard L. Peter- 
son and Charles E. Wade. Summer 1983, pp. 38-44. 


Product Management: Lessons from the Package Goods In- 
dustry. William J. Wichman. Winter 1984, pp. 27-34. 


Reaching the Service-Sensitive Retail Consumer. John M. Gwin 
and John H. Lindgren, Jr. Fall 1986, pp. 36-42. 


Relationship Banking: The Art of Turning Customers into 
Clients. Leonard L. Berry and Thomas W. Thompson. June 
1982, pp. 64-73. 


A Segmental Approach to “Packaging” Bank Products. John J. 
Burnett and Lawrence B. Chonko. Spring/Summer 1984, pp. 
8-17. 


Segmentation of the Consumer Loan Market. Robert W. Johnson 
and A. Charlene Sullivan. Sept. 1981, pp. 1-7. 


Service Strategies in the 1980s. Leonard L. Berry. Sept. 1979, 
pp. 1-10. 


Significant Predictors of IRA Ownership: Implications for 
Marketing. Robert A. Esters and Melinda W. Hamilton. 
Spring/Summer 1984, pp. 18-25. 


The State of Personal Selling in Retail Banking. Leonard L. 


Berry, Charles Futrell, and Michael Bowers. Fall 1983, pp. 
1-7. 


Success Requirements for Personal Banking Programs. Leonard 
L. Berry. Winter 1982, pp. 1-7. 


Targeting the Credit Union Customer. J. Barry Mason, 


Frederick W. Langrehr, and James Lollar. Fall 1984, pp. 
64-72. 


The Use of Product Portfolio Analysis in Bank Marketing Plan- 
ning. Joseph P. Guiltinan and James H. Donnelly, Jr.Spring 
1983, pp. 15-24. 


Using Life Cycle Segmentation to Build an Effective Sales 
System. Thomas Yaegel. Fall 1987, pp. 53-62. 





Women: Financial Media’s Least-Reached Market. Barbara B. 
Stern. Fall 1987, pp. 19-27. 


Mergers and Acquisitions 


Managing the Retail Customer in Bank Mergers and Acquisi- 
tions. Michael J. Turillo, Jr., and Michael P. Sullivan. 
Winter 1987-88, pp. 37-46. 


Operational Considerations in Mergers and Acquisitions. 
Edwin D. McDonell. Summer 1987, pp. 25-31. 


Pricing Small Bank Acquisitions. Donald R. Fraser and James 
W. Kolari. Winter 1988-89, pp. 23-28. 


Mortgage Lending 


Consideration of Creative Financing Risks in Mortgage Lend- 
ing. G. Stacy Sirmans, Stanley D. Smith, and C. F. Sirmans. 
Fall 1984, pp. 37-41. 


Creative Seller Financing: A Creative Role for the Lender, Too. 
Lewis H. Goldfarb. March 1982, pp. 10-18. 


Hedging Mortgage Loan Rates in the FNMA Forward Commit- 
ment Auction. Thomas F. Morrissey. Spring 1983, pp. 31-37. 


Home Mortgage Disclosure Act Aggregation: Benefits, Accuracy 
and Cost. Glenn Canner. Winter 1982, pp. 37-46. 


Manufactured Housing Improvements: Implications for 
Lenders. David J. Leichey. Dec. 1979, pp. 56-64. 


Mortgage Refinancing: A Better Decision Rule and the Impact 
of Tax Reform. John Marquardt and Walt Woerheide. Fall 
1988, pp. 23-29. 


A Program for Reducing Monthly Mortgage Payments. James 
A. Constantin, Edward L. Schrems, and Terry D. Robertson. 
Dec. 1981, pp. 39-55. 


The Real-Rate Mortgage Instrument. Willis R. Greer, Jr. Winter 
1982, pp. 47-56. 


Second Mortgage Lending & Insurance Protection for Lenders. 
C. Earl Corkett. Dec. 1981, pp. 34-38. 


The Secondary Market: An Option for Increasing Income from 
Mortgage Lending. W. Ronald Haynie. Winter 1984, pp. 
21-26. 


Securitization in the Retail Banking World. Jack W. Aber. 
Spring 1988, pp. 5-12. 


Selecting the Appropriate Home Improvement Loan Program. 
Joseph F. Monahan. June 1979, pp. 67-74. 


Selection of an Index for Variable Rate Mortgages. Henry J. 
Cassidy. Winter 1982, pp. 27-36. 


Those New Mortgages: Are They for You? Thomas Patrick. Dec. 
1979, pp. 65-71. 

Organizational Structure 

ABanker’s Guide to Managing Change Through Organizational 


VOL. XI, NO. 1 SPRING 1989 


Development. James L. Gibson and James H. Donnelly, Jr. 
Summer 1987, pp. 5-15. 


Corporate Culture and Its Impact on Strategic Change in Bank- 
ing. Daryl R. Conner, Byron G. Fiman, and Ernest E. Cle- 
ments. Summer 1987, pp. 16-24. 


Integrating Organizational Structure and Strategy: Achieving 
a Market-Oriented Financial Institution. James L. Gibson 
and James H. Donnelly, Jr. Fall 1985, pp. 13-22. 


Operational Considerations in Mergers and Acquisitions. 
Edwin D. McDonell. Summer 1987, pp. 25-31. 


Relationship Management: A Case for Integrating Trust and 
Retail Banking. Peter E. Fisher. Fall 1985, pp. 23-33. 


Retail Banking in the U.K.: A Change in Organizational Forms. 
J.B. Howcroft and J. C. Lavis. Fall 1987, pp. 35-42. 


Payment Systems 


Bankers & Payments: The European Perspective (An Excerpt). 
Ron Nevans and Retail Banker International. Spring 1987, 
pp. 61-73. 


A Comparison of Consumer Payment Systems: Some Strategic 
Implications. Elizabeth C. Hirschman. Dec. 1981, pp. 56-63. 


The Expanding Travelers Cheque Market. Randall L. Hutchin- 
son. March 1982, pp. 51-63. 


The Impact of Payment Systems Innovations on Consumer 
Check Writing. Neil B. Murphy. Sept. 1979, pp. 27-32. 


People and Payments—A Study of Attitudes and Behaviour in 
Europe: An Excerpt. Lafferty Business Research. Spring 
1988, pp. 39-44. 


Pricing and Profitability 


Assessing NOWs for the Consumer: A Cost Model for the 
Analysis of NOW Accounts. Severin C. Carlson and John A. 
Haslem. June 1981, pp. 28-37. 


Bank Credit Card Pricing: Is the Market Working? Robert P. 
Shay. Spring 1987, pp. 26-32. 


Customer Service: Costly Nuisance or Low Cost Profit Strategy? 
John A. Goodman, Ted Marra, and Liz Brigham. Fall 1986, 
pp. 7-16. 


The Fairness Issue in Credit Card Pricing. Charlotte H. Scott. 
Fall 1986, pp. 61-67. 


Floating Rate Instalment Loans: An Option for Increased 
Profitability. Alvin T. Sale. Sept. 1980, pp. 1-6. 


The Impact of Data Integration on Bank Profitability. Robert D. 
Smith, Geoffrey S. Howard, and Glenn N. Thomas. Fall 
1987, pp. 43-51. 


The Need for Equitable Pricing of Card Services. Philip S. 
Hayman. March 1981, pp. 7-15. 


Practical Applications of Quadratic Pricing. G. Michael Moebs. 
Fall 1986, pp. 17-24. 


TEN-YEAR INDEX BY TOPIC 55 





VOL. XI, NO. 1 SPRING 1989 


Pricing of Bank Card Services. Robert W. Johnson. June 1979, 
pp. 16-22. 


Pricing Small Bank Acquisitions. Donald R. Fraser and James 
W. Kolari. Winter 1988-89, pp. 23-28. 


Product Profitability Analysis. Susan E. Rau. Spring 1985, pp. 
21-28. 


Using Transfer Pricing in Credit Decisions. Stanley D. Smith, 
Larry H. Beard, and Charles W. Caldwell. Spring 1985, pp. 
29-34. 


Productivity 
Applications of Micro Technology in Banking’s New World. 
Robert H. Long. June 1982, pp. 31-36. 


Flexible Work Days: Philosophy and Bank Implementation. 
Charles A. Cottrell and J. Mark Walker. Dec. 1979, pp. 
72-80. 


Strategic Planning for Productivity. Robert O. Metzger. March 
1982, pp. 41-50. 


Products and Services Development 


Assessing Lifeline Banking Services in the United States. 
Michael W. Little, John G. Marcis, and Eddie V. Easley. 
Summer 1987, pp. 41-49. 


Assessing NOWs for the Consumer: A Cost Model for the 
Analysis of NOW Accounts. Severin C. Carlson and John A. 
Haslem. June 1981, pp. 28-37. 


The Case for Domestic Eurobanking. Steven E. Plaut. Spring 
1988, pp. 25-29. 


The Cash Management Account Dilemma—One Bank’s Answer: 
The Westminster Account. Charles M. Diggs and Thomas N. 
Howe. Fall 1982, pp. 13-26. 


Changing Regulation in Retail Banking Services: The Evidence 
from Maine. Alan S. McCall and Manferd O. Peterson. Sept. 
1980, pp. 46-55. 


Consumer Finance Industry in the Year 2000. Robert P. Shay. 
Dec. 1979, pp. 5-14. 


Consumer Reactions to NOW Accounts. Frederick W. Langrehr. 
Dec. 1981, pp. 7-15. 


Creating a Market for Revolving Equity Lending. Joseph L. 
Grabowski. Spring/Summer 1984, pp. 49-53. 


Developing a Profitable Program for the Senior Market. Carolyn 
H. Marrs. Spring/Summer 1984, pp. 26-38. 


Establishing a Centralized Consumer Lending Operation. Paul 
Kahn. Fall 1984, pp. 22-28. 


Financial Counseling and Its Delivery. Robert O. Metzger and 
Susan E. Rau. Winter 1983-84, pp. 11-18. 


Home Equity Revolving Lines of Credit: An Innovative Approach 
to Consumer Credit Needs. Jane Fleming. Spring/Summer 
1984, pp. 39-48. 


56 JOURNAL OF RETAIL BANKING 


Hybrid Products: An Alternative for Capturing the Emerging 
Affluent Market. Harry J. Bowdoin. Spring/Summer 1986, 
pp. 35-40. 


The Impact of Newly Available Financial Products: Banks vs. 
Savings and Loans. Alan J. Dubinsky and Ronnie J. 
Clayton. Fall 1983, pp. 44-51. 


In This Corner: IRA Investment: Liquidity Versus Tax 
Avoidance. Stanley D. Smith. March 1982, pp. 64-68. 


Key Factors in New Product Success: Three Case Studies. Nancy 
Garden-Ellson; Robert A. Huss and Jack Levine; William E. 
Pierce. Spring/Summer 1986, pp. 25-33. 


Marketing of NOW Accounts: A Strategic Perspective. Poondi 
Varadarajan, Peter S. Rose, and James W. Kolari. Summer 
1983, pp. 45-57. 


Money Market Deposit Accounts and Money Market Mutual 
Funds: True Competitors? Frederick W. Langrehr. Fall 
1983, pp. 34-43. 


The Need Now for a New Deposit Instrument. Frederick S. 
Hammer. Dec. 1981, pp. 1-6. 


The New Product Development Process: A Suggested Model for 
Banks. Michael R. Bowers. Spring/Summer 1986, pp. 19-24. 


Pricing and Marketing SuperNOW Accounts. Richard L. Peter- 
son and Charles E. Wade. Summer 1983, pp. 38-44. 


Product Development Under Deregulation: Insights From 
Canada. Edward C. Lawrence. Spring 1985, pp. 7-13. 


Retail Repurchase Agreements: A New Method for Tapping the 
Consumer Savings and Transactions Market. Robert R. 
Dince and James A. Verbrugge. June 1981, pp. 1-9. 


Significant Predictors of IRA Ownership: Implications for 
Marketing. Robert A. Esters and Melinda W. Hamilton. 
Spring/Summer 1984, pp. 18-25. 


Strategic Direction in Community Banking. Murray Silverman 
and James S. Greene. Fall 1988, pp. 41-51. 


Public Policy Issues 


Addressing the Lifeline Issue: Overview and Recommendations. 
Brenda L. Schneider. Summer 1985, pp. 26-31. 


Checking Accounting Service Charges: Implications for Lifeline 
Banking. Glenn B. Canner and Robert D. Kurtz. Summer 
19865, pp. 32-40. 


Consumer Credit Controls: Risks and Lessons. Stanley E. Mor- 
ris. June 1980, pp. 1-10. 


Consumer Credit in America: Evidence of Financial Soundness. 
James F. Smith. Sept. 1979, pp. 41-48. 


Due-on-Sale Clauses: Profits, Public Policy, and Preemption. 
Ralph J. Rohner. March 1982, pp. 1-9. 


Home Mortgage Disclosure Act Aggregation: Benefits, Accuracy 
and Costs. Glenn Canner. Winter 1982, pp. 37-46. 





In a World Without Q. Thomas W. Thompson. June 1979, pp. 
1-15. 


Millhollin: A Landmark Case Before the Supreme Court. Drew 
V. Tidwell and Barbara S. Leonard, Sept. 1979, pp. 67-71. 


Millhollin: The Supreme Court’s Landmark Decision. Drew V. 
Tidwell and Barbara S. Leonard. March 1980, pp. 12-19. 


One Hundred Percent Reserve Banking and the Control of the 
Money Supply. Donald R. Wells and Michael Gootzeit. 
Winter 1982, pp. 57-63. 


Point /Counterpoint—Federal Usury Preemption: Its Potential 
for Undermining State Regulation of Consumer Credit. 
Patricia J. McFarland. June 1981, pp. 44-51. 


Point /Counterpoint—Federal Usury Preemption: The Logical 
Solution. Drew V. Tidwell. June 1981, pp. 52-58. 


Point / Counterpoint—Marquette: Bad Law and Worse Policy. 
Ralph J. Rohner. June 1979, pp. 76-84. 


Point /Counterpoint—Marquette: A Sound Legal and Social 
Result Peter D. Schellie. June 1979, pp. 85-96. 


Point /Counterpoint—Redlining Revisited: The Myth of Com- 
petition in Urban Mortgage Markets. Allen J. Fishbein. 
Summer 1983, pp. 69-76. 


Point / Counterpoint—The Charge of Mortgage Redlining: Dis- 
crimination Against Logic. David Oblak and Marilyn Oblak. 
Summer 1983, pp. 59-70. 


The Realities of the Marketplace. John G. Heimann. Dec. 1979, 
pp. 1-4. 


Simplification and Reform of the Truth in Lending Act. Beth L. 
Climo. June 1980, pp. 54-66. 


Supreme Court TIL Decisions: Historical Footnotes or Prece- 
dents for Judicial Sanity? L. Richard Fischer and Barry A. 
Abbott. Dec. 1981, pp. 64-75. 


Regulatory/Legislative Analyses 


Bank Interest Rate Ceilings: “Borrowing,” “Exporting,” and 
“Importing” Rates. Carl D. Lobell. Winter 1984, pp. 35-45. 


Changing Regulation in Retail Banking Services: The Evidence 
from Maine. Alan S. McCall and Manferd O. Peterson. Sept. 
1980, pp. 46-55. 


Checking Account Service Charges: Implications for Lifeline 
Banking. Glenn B. Canner and Robert D. Kurtz. Summer 
1985, pp. 32-40. 


Consumer Banking Regulation. Philip C. Jackson, Jr. June 
1979, pp. 41-44. 


Consumer Credit Controls: Risks and Lessons. Stanley E. Mor- 
ris. June 1980, pp. 1-10. 


Deposit Insurance Reform and the Community Bank. William 
B. Harrison. Summer 1987, pp. 51-60. 


Home Mortgage Disclosure Act Aggregation: Benefits, Accuracy 
and Costs. Glenn Canner. Winter 1982, pp. 37-46. 


VOL. XI, NO. 1 SPRING 1989 


In a World Without Q. Thomas W. Thompson. June 1979, pp. 
1-15. 


Point / Counterpoint—Federal Usury Preemption: Its Potential 
for Undermining State Regulation of Consumer Credit. 
Patricia J. McFarland. June 1981, pp. 44-51. 


Point /Counterpoint—Federal Usury Preemption: The Logical 
Solution. Drew V. Tidwell. June 1981, pp. 52-58. 


The Rising Cost of Bank Failures: A Proposed Solution. Kerry 
Cooper and Donald R. Fraser. Fall 1988, pp. 5-12. 


Simplification and Reform of the Truth in Lending Act. Beth L. 
Climo. June 1980, pp. 54-66. 


Tax Reform: How Will It Affect Demand for Consumer Credit? 
A. Charlene Sullivan. Summer 1987, pp. 33-40. 


Truth in Savings—A Consumer’s Perspective. Richard L. D. 
Morse. Summer 1988, pp. 53-64. 


Rule of 78s 


An Analysis of the Rule of 78s. Susan W. Kramer. Sept. 1981, 
pp. 46-55. 


Service Delivery 


Affluent Customers: What Do They Really Value? Robert O. 
Metzger and Sukhen Dey. Fall 1986, pp. 25-35. 


An Analysis of Franchising in Retail Banking. William J. 
Carner. Winter 1986-87, pp. 54-66. 


Applications of Micro Technology in Banking’s New World. 
Robert H. Long. June 1982, pp. 31-36. 


Assessing Distribution System Performance. Robert B. Hedges, 
Jr. Winter 1986-87, pp. 33-42. 


Assessing Lifeline Banking Services in the United States. 
Michael W. Little, John G. Marcis, and Eddie V. Easley. 
Summer 1987, pp. 41-49. 


Branching Strategies for the 80s. Alexander B. Berry, III. June 
1982, pp. 37-44. 


Converting a Desire for Quality Service into Actions with 
Measurable Impact. John A. Goodman, Arlene R. Malech, 
Gary F. Bargatze and Charylene Ledbetter. Winter 1988-89, 
pp. 14-22. 


Customer Service: Costly Nuisance or Low-Cost Profit Strategy? 
John A. Goodman, Ted Marra, and Liz Brigham. Fall 1986, 
pp. 7-16. 


Financial Counseling and Its Delivery. Robert O. Metzger and 
Susan E. Rau. Winter 1983-84, pp. 11-18. 


In-Home Banking Today & Tomorrow. John F. Fisher. June 
1982, pp. 23-30. 


An Integrated Approach to EFT & Retail Service Delivery. 
Michael G. Carter. June 1982, pp. 1-13. 


TEN-YEAR INDEX BY TOPIC 57 





VOL. XI, NO. 1 SPRING 1989 


Integrating Organizational Structure and Strategy: Achieving 
a Market-Oriented Financial Institution. James L. Gibson 
and James H. Donnelly, Jr. Fall 1985, pp. 13-22. 


Low-Income Banking Needs and Services. Charlotte H. Scott. 
Fall 1988, pp. 32-40. 


Overcoming Communications Barriers Between Bankers and 
Their Customers. William F. Staats, Steven P. Golen, and 
David M. Cordell. Spring 1985, pp. 14-20. 


Putting Service Quality into Practice: A Case Study. Leslie R. 
Butler and James Francis Dynan. Winter 1988, pp. 5-13. 


Reaching the Service-Sensitive Retail Customer. John M. Gwin 
and John H. Lindgren, Jr. Fall 1986, pp. 36-42. 


Relationship Banking: The Art of Turning Customers into 
Clients. Leonard L. Berry and Thomas W. Thompson. June 
1982, pp. 64-73. 


Relationship Management: A Case for Integrating Trust and 
Retail Banking. Peter E. Fisher. Fall 1985, pp. 23-33. 


Service Strategies in the 1980s. Leonard L. Berry. Sept. 1979, 
pp. 1-10. 


What the American Consumer Wants and What the Responsive 
Banking Institution Can Do About It. Frank J. Partel. 
Spring/Summer 1984, pp. 1-7. 


Student Loans 


Guaranteed Student Loans: Direction of the Eighties. Sally A. 
Gilbert. March 1982, pp. 19-23. 


Guaranteed Student Loans: Revisited and Reauthorized. Robert 
C. Sinnaeve. Dec. 1980, pp. 44-54. 


Technology 


ACH Direct Debiting Option for POS. George C. White. Winter 
1984, pp. 14-20. 


Artificial Intelligence and Retail Banking. Robert H. Long. 
Winter 1986-87, pp. 43-48. 


The Business Case for Electronic Banking. Donald G. Long. 
June 1982, pp. 14-22. 


The Changing World of Plastic Cards: A Revolution in Perspec- 
tive. Joel P. Friedman. Spring 1987, pp. 7-16. 


Computerized Signature Retrieval and Verification: The New 
Technology of the Retail Banking Industry. William D. 
Plechaty. Sept. 1979, pp. 54-59. 


EFTPOS: Issues and Insights. Patrick Frazer. Summer 1985, 
pp. 1-8. 


A Global View of Technology’s Future in Retail Banking. 
Catherine P. Smith. Winter 1985-86, pp. 43-54. 


The Impact of Data Integration on Bank Profitability. Robert D. 
Smith, Geoffry S. Howard, and Glenn N. Thomas. Fall 1987, 
pp. 43-51. 


58 JOURNAL OF RETAIL BANKING 


In-Home Banking Today and Tomorrow. John F. Fisher. June 
1982, pp. 23-30. 


In Pursuit of More Advanced Card Technologies. A Special 
Report. Spring 1987, pp. 57-60. 


An Integrated Approach to EFT and Retail Service Delivery. 
Michael G. Carter. June 1982, pp. 1-13. 


The Iowa Transfer System: EFT in Retail Banking. Frank 
Tiernan and Ed Wolfe. March 198%, pp. 20-28. 


The Iowa Transfer System: An Update. Edward R. Wolfe and 
Frank M. Tiernan. Fall 1984, pp. 29-36. 


Microcomputers in Bank Management: Actual Applications. 
- Chun H. Lam and George H. Hempel. Winter 1984, pp. 8-13. 


Microcomputers in Bank Management: Potential Applications. 
Chun H. Lam and George H. Hempel. Fall 1984, pp. 12-21. 


Organizing Information Technology in Today’s Retail Banking 
Environment. J. Ellis Blanton. Winter 1988-89, pp. 47-54. 


The Smart Card: A U.S. Status Report. Jerome Svigals. Spring 
1985, pp. 1-6. 


Smart Cards—A Critical Decision Point. Jerome Svigals. 
Spring 1987, pp. 43-55. 


Some Operational Problems in Shared EFT Networks. Richard 
H. Norris, III, and William F. Flynn. June 1981, pp. 17-23. 


Telephone Bill Payment Plans: Boom or Bust. George C. White, 
Jr. March 1980, pp. 29-36. 


Truth in Lending 


Consumer Awareness of Instalment Credit Terms: The Impact 
of Truth in Lending After the Passage of Time. Thomas A. 
Durkin. March 1981, pp. 21-32. 


Millhollin: A Landmark Case Before the Supreme Court. Drew 
V. Tidwell and Barbara S. Leonard. Sept. 1979, pp. 67-71. 


Millhollin: The Supreme Court’s Landmark Decision. Drew V. 
Tidwell and Barbara S. Leonard. March 1980, pp. 12-19. 


The Seller’s Points Problem for Truth in Lending. Glenn B. 
Canner, Gregory E. Elliehausen, and Fred B. Ruckdeschel. 
Fall 1983, pp. 25-33. 


Simplification and Reform of the Truth in Lending Act. Beth L. 
Climo. June 1980, pp. 54-66. 


Supreme Court TIL Decisions: Historical Footnotes or Prece- 
dents for Judicial Sanity? L. Richard Fischer and Barry A. 
Abbott. Dec. 1981, pp. 64-75. 


Truth in Lending Litigation: Specific Problem Areas. David S. 
Willenzik. June 1979, pp. 23-40. 


Usury 


Economic Effects of Graduated Rate Ceilings on Revolving 
Credit. Robert W. Johnson. March 1980, pp. 1-11. 





The Effect of a Usury Law on Prices of Deposit Services. A. 
Charlene Sullivan. June 1981, pp. 38-43. 


Point /Counterpoint—Federal Usury Preemption: Its Potential 
for Undermining State Regulation of Consumer Credit. 
Patricia J. McFarland, June 1981, pp. 44-51. 


Point /Counterpoint—Federal Usury Preemption: The Logical 
Solution. Drew V. Tidwell. June 1981, pp. 52-56. 


Repealing Usury Ceilings: A Case History of One Group’s Lob- 
bying Efforts. Richard M. Mason. Winter 1982, pp. 14-18. 


Variable Rate Lending 


Evidence of the Impact of Variable Rate Mortgages on the 
Borrower. Peggy J. Crawford. Sept. 1981, pp. 56-62. 


Floating Rate Instalment Loans: An Option for Increased 
Profitability. Alvin T. Sale. Sept. 1980, pp. 1-6. 


VOL. XI, NO. 1 SPRING 1989 


Selection of an Index for Variable Rate Mortgages. Henry J. 
Cassidy. Winter 1982, pp. 27-36. 


Miscellaneous 


Bank Credibility: The Need to Rotate Auditors. Robert S. Kemp, 
Jr., Philip M. J. Reckers, and C. Edward Arrington. Spring 
1983, pp. 38-44. 


Banking Chairs at Colleges and Universities Revisited. Donald 
L. Moak and Dennis S. Tosh. Winter 1982, pp. 64-73. 


Closed Account Analysis: A Suggested Methodology. David L. 
Sparks, Richard M. Reese, and Louis H. Stone. Spring 1983, 
pp. 25-30. 


An Improved Methodology for Closed Account Analysis. Joseph 
G. Van Matre, George A. Overstreet, Jr., and John E. Swan. 
Winter 1986-87, pp. 69-75. 


TEN-YEAR INDEX BY TOPIC 59 





